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WHM is about recognizing 

women's social, economic, 

cultural, and political 
achievements while raising 

awareness of the continuous 





Social media plays a large role 
in empowering and influencing 
women to share their stories. 

Provides a platform to 

share with larger 

audiences

Creates a supportive 

community of likeminded 

women

Powerful tool for raising 

awareness about the 

issues that affect women

Pushes advocacy for 

policy change or greater 

representation of women 

in positions of power



As a result of some of 
the inequalities women 
faced this past year…

After the Supreme Court overturned 

Roe v. Wade, 18 out of 50 states either 

placed restrictions on female 

reproductive rights.

36%

-13YRS
The Gender Equality Index found 

that women’s rights had declined in 

several key areas for the first time 

since 2010.

Sources: The Guardian, NYT, Omnes 

…creators used 
their platform to 

express themselves.

https://www.theguardian.com/artanddesign/2023/jan/05/women-artists-us-exhibitions-future-is-female
https://www.nytimes.com/interactive/2022/us/abortion-laws-roe-v-wade.html
https://www.omnesgroup.com/the-wage-gap-between-men-and-women-in-2023/


 

#WomenEmpowerment - 7.2B views

#WomensRights - 5B views

#RoevWade - 5.5B views

#GenderEquality - 756M views

They made it clear 

they wouldn't be 

silenced and 

expected allyship 

from brand partners.





After all, women continue to hold

phenomenal influence across society

and the economy

60%
Amount of personal wealth in 

the U.S. controlled by women

62% 85%
Percent of women indicate that they 

have made a purchase based on 

recommendations from influencers(COX Blue)

(Power Digital Marketing)
 (Digital Marketing Institute)

Women make an overwhelming 

majority of the consumer 

purchases

https://www.coxblue.com/12-social-media-strategies-for-marketing-to-women/
https://powerdigitalmarketing.com/blog/who-runs-the-influencer-world-women/#gref
https://digitalmarketinginstitute.com/blog/20-influencer-marketing-statistics-that-will-surprise-you


84% of influencers actively 

monetizing their content are women

And they're still 

dominating the 

influencer 

marketing industry.



 

As women, it can feel as though there’s a 

rulebook everyone has read except you. 

Creators can be a bright light in a world full of 

expectation. Every creator’s personality and 

story is unique, and so much of the connection 

between creators and audiences is about the 

reassurance that you aren’t doing it wrong: 

you’re doing you.

 

The through line of my content is, “if Aisha can do it, I 

can do it too,” which I feel embodies what it means to 

be a woman creator. Who knew 10 – 15 years ago that 

those of us who aren’t “celebrities” would be able to 

make a living off of being who we are and by our own 

unique versions of self-expression? We’re able to touch 

so many lives on a daily basis, and it’s so much more 

than “likes.”

Creator Testimonials

@ChristinaCaradona

@AishaBeau

https://www.instagram.com/christinacaradona/
https://www.instagram.com/aishabeau/


As a brand, there are considerations:

Give them their coins

Reducing the pay gap between male and 

female influencers in the influencer 

marketing industry requires a concerted 

effort from all stakeholders, including, 

brands and industry leaders. Brands should 

be transparent about their payment 

structures and rates for influencer 

marketing campaigns, which would help 

reduce the pay gap.

Create magic with women

Brands can better collaborate with women-

identifying influencers by offering equal 

opportunities, valuing diverse perspectives, 

eliminating gender bias, offering training 

and support, and fostering a culture of 

inclusion. This could include offering more 

long-term partnerships and diversifying the 

industries and types of campaigns that 

female influencers are involved in. 

Support our sisters

Brands could be more educated on the 

value and impact that female influencers 

bring to their campaigns through active 

participation in the flight for gender 

equality. As a brand, highlight the diversity 

of women wherever you can by being both 

mindful and thoughtful in your brand 

communications and explicit allyship.



You want it, we got it.

The Influencer Spotlight on 

Fohr Discovery is where you can find 

high-performing, community-leading 

influencers who likely aren't on your 

radar yet.

Want to engage some of the best women-identifying creators in the game?

https://www.fohr.co/discovery-demo?utm_source=pardot&utm_medium=pdf&utm_term=organic&utm_campaign=leads-all-PDF-download-whm-discoverydemo
https://www.fohr.co/discovery-demo?utm_source=pardot&utm_medium=pdf&utm_term=organic&utm_campaign=leads-all-PDF-download-whm-discoverydemo


The Influencer Spotlight Criteria:

Jennifer Connolly

@awellstyledlife

Christine Lee

@christineleeee

Shaqori Morris

@shaqorim

Ashley Strong

@strashme

Unreal ReachTeam Expertise High Growth Testimonials

With our Testimonials filters, we 

find under-the-radar talent 

who boast up to hundreds of 

authentic endorsements

The Minimum Reach 

Percentage filter shows us 

above-average reach on 

Instagram

 Leveraging our growth filters 

to source by 10k followers 

minimum & 20% or more 

MoM follower growth

Friends & partners of 

Fohr who we know do a 

great job in brand 

partnerships

https://www.instagram.com/p/CnuSJwGuJh1/?hl=en
https://www.instagram.com/awellstyledlife/
https://www.instagram.com/christineleeee/
https://www.instagram.com/shaqorim/
https://www.instagram.com/p/CGQWe5csIWL/


Hello, we're Fohr. 
An ambassador 
marketing company.

Founded in 2013, we at Fohr do two things: 1.) Run best-in-class ambassador 

marketing campaigns for some of the biggest brands in the world; 2.) 

Combine technology and analytics to create game-changing tools for brands 

and influencers.

 

Fohr, a company that defined an industry, is rewriting the rules. Ambassador 

marketing allows brands to work with creators who genuinely love their brand 

to tell the optimal story. Ambassador marketing is the future, and Fohr is 

leading the charge.

 

Book a demo here.

https://www.fohr.co/discovery-demo?utm_source=pardot&utm_medium=pdf&utm_term=organic&utm_campaign=leads-all-PDF-download-whm-discoverydemo

