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Hispanic Heritage Month takes place 

September 15 - October 15. 

 

It's purpose? To celebrate the histories, 

cultures and contributions of those who have 

ancestors from Spain, Mexico, the Caribbean, 

and Central and South America.

 

Here are a few things you should know.



Some definitions

Hispanic Latino Latinx/Latine

Relating to Spain or Spanish-speaking 

countries. It typically classifies people 

based on language.

Refers to geography and says 

nothing about a person's race.

Gender-neutral forms of the 

term Latino or Latina.



There are many 

layers of diversity

1 in 5 Americans 

are Hispanic
(AdWeek)

Spanish is the official language across 21 countries

12% of Latino adults identify as Afro-Latino

1 in 4 consider themselves indigenous or Native American

Sources: Blania, Pew Research 1, Pew Research 2 

https://www.adweek.com/sponsored/the-power-of-the-u-s-hispanic-consumer/
https://www.blania.co/spanish-speaking-countries/
https://www.pewresearch.org/fact-tank/2022/05/02/about-6-million-u-s-adults-identify-as-afro-latino/
https://www.pewresearch.org/social-trends/2015/06/11/chapter-7-the-many-dimensions-of-hispanic-racial-identity/#:~:text=The%20NSL%20also%20finds%20that,Aymara%20or%20Quechua%2C%20among%20others.


These communities face 

many challenges

5%
Hispanics received the lowest 

representation in all top film 

roles in 2021

30% 42%
Hispanic adults in the US who 

lack health coverage

(UCLA)

(Do Something)

(Pew Research)

Hispanics with darker skin were 

more likely than those with 

lighter skin to say they 

experienced discrimination

https://socialsciences.ucla.edu/wp-content/uploads/2022/03/UCLA-Hollywood-Diversity-Report-2022-Film-3-24-2022.pdf
https://www.dosomething.org/us/facts/11-facts-about-discrimination-and-poverty-latino-community
https://www.pewresearch.org/fact-tank/2022/05/02/latinos-experience-discrimination-from-other-latinos-about-as-much-as-from-non-latinos/


But their influence can't 

be denied.

80%
Latinos account for most of the 

new businesses created in the 

last decade

9B $2.5T
With 9 billion streams, Bad 

Bunny was the Most Streamed 

Artist of 2021

Hispanics have the highest projected 

annual buying power which is double 

the growth of non-Hispanics

Sources: Census Bureau, L'Attitude, AdWeek, Spotify

https://www.census.gov/library/stories/2021/08/improved-race-ethnicity-measures-reveal-united-states-population-much-more-multiracial.html
https://lattitude.net/lattitude-fact-book/#:~:text=increase%20since%202007.-,over%20the%20last%20decade,all%20net%20new%20businesses%20created.
https://www.adweek.com/sponsored/the-power-of-the-u-s-hispanic-consumer/
https://newsroom.spotify.com/2021-12-01/what-the-world-streamed-most-in-2021/


You don't need to look far…

The Influencer Spotlight on Fohr 

Discovery is where you can find 

some high-performing, community-

leading influencers who likely aren't 

on your radar yet.

https://app.fohr.co/home/discovery


The Influencer Spotlight Criteria:

Maddy Torres

@hereismaddy

Nurys Marcel

@nurysmarcel

Jorge Gutierrez

@trendiguyd

Moises Avalos

@moixex_avalos

Unreal ReachTeam Expertise High Growth Testimonials

With our Testimonials filters, we 

find under-the-radar talent 

who boast up to hundreds of 

authentic endorsements.

The Minimum Reach 

Percentage filter shows us 

above-average reach on 

Instagram

 Leveraging our growth filters 

to source by 10k followers 

minimum & 20% or more 

MoM follower growth

Friends & partners of Fohr 

who we know do a great 

job in brand partnerships

https://www.instagram.com/hereismaddy/
https://www.instagram.com/nurysmarcel/
https://www.instagram.com/trendiguyd/
https://www.instagram.com/moixex_avalos/


Consideration Checklist:

Acknowledge cultural nuances.

The Hispanic community is not a monolith. Allow 

influencers to show the depths of their specific cultures 

rather than expecting generalized statements/assets. 

Be a mirror for others.

Recognize the range of beauty in their skin tones and 

contract influencers that allow consumers to see 

themselves more fully and authentically.

Keep the party going.

The Hispanic audience is now one of the most influential 

in the US. Engage this audience on a regular basis by 

working with Hispanic influencers throughout the year.

Get (and stay) informed.

Offensive stereotypes and tropes still exist within 

mainstream media. Be aware of these and ensure no 

elements ever find their way into your campaign briefs.



Hello, we're Fohr. 
An ambassador 
marketing company.

Founded in 2013, we at Fohr do two things: 1.) Run best-in-class ambassador 

marketing campaigns for some of the biggest brands in the world; 2.) 

Combine technology and analytics to create game-changing tools for brands 

and influencers.

 

Fohr, a company that defined an industry, is rewriting the rules. Ambassador 

marketing allows brands to work with creators who genuinely love their brand 

to tell the optimal story. Ambassador marketing is the future, and Fohr is 

leading the charge.

 

Learn more at fohr.co

 

http://fohr.co/

